
ST HELENS
T R A N S FO R M I N G  O U R  TO W N 

Planning for the future of St Helens Town Centre





We all want St Helens Town Centre to be a success so 
we’ve developed a strategy together with partners, to 
ensure our town grows and develops into a town that  
can rival the best and instil pride among local people.

In recent years our town centre, 
like many others, has declined. 
Cultural changes in people’s 
shopping habits and the rise 
of online shopping is a major 
reason, but another is the lack of 
quality shops and places to eat 
and drink in the town centre.

Currently less than one percent of 
the retail space within the town 
centre is owned by St Helens 
Council. This means that we 
have had little or no control over 
what development occurs in the 
town centre. We are therefore 
looking to intervene and take far 
greater control within the town 
centre over the years ahead.

This will allow us to control the 
type of retail and leisure facilities 
that we would want to feature 
in our town. We believe that this 
investment will be a key driver 
for change in our town centre.

We know that we need to make 
changes. We need to breathe 
new life into the town.

We need to grasp this opportunity 
to make St Helens Town Centre a 
desirable destination once more.



The regeneration of our town 
centre is top of most residents’ 
wish lists, as well as being 
one of the council’s biggest 
priorities. That is why we have 
developed an ambitious strategy 
which sets out the direction 
and vision for the town centre, 
bringing together proposals and 
suggestions which will help the 
town to thrive and prosper. 

This document sets out our plans 
for change. If the proposals 
suggested within our strategy 
were to be delivered, it would 
cost in the region of £300 million 
to transform the town. That’s 
the scale of our ambitions. This 
money would be realised through 
a combination of both public 
and private funding streams.

There can be no denying that 
this is a substantial amount 
of money, and comes at a time 
when the council, like many 
others across the country, are 
having to make changes to 
services, in light of the significant 
cuts made to the council’s 
budget by the Government. 

However, we feel that in order 
to best serve local people and 
the town, we need to invest 
some of the money we do have, 
as well as working together 
with private investors to bring 
in the funds to develop and 
transform the town centre.

Over the next few pages we 
will show you our plans for 
transformation, but it’s important 
to remember that these plans will 
not happen overnight, or even over 
a few months, and although some 
activities could be delivered over 
the next 1–2 years, most of these 
proposals will gradually roll out 
over the next 10 years. The town 
centre we have now has evolved 
and grown over many decades, and 
building a sustainable, modern, 
vibrant and attractive one will 
take time and careful planning.

“ …in order to best 
serve local people and 
the town, we need 
to invest some of the 
money we do have…”

A  BLUEPRINT  FOR 
OUR  TOWN

Our vision will help us rejuvenate the town centre, encourage investment,  
grow the local economy and increase job opportunities - while looking after all 
the things that make St Helens a unique place.

OUR  VISION  FOR  ST  HELENS



Rewind ten years and a trip to the 
town centre on a Saturday would 
have seen it packed with people 
shopping. Fast forward to today 
and internet shopping, changing 
shopping habits and the global 
recession have fundamentally 
changed the way many high street 
retailers operate. Brands such as 
Woolworths, BHS, Comet, HMV, 
Jaeger and Barratts have closed 
down altogether, while companies 
such as Marks & Spencer are 
changing in response to how their 
customers now shop - with a focus 
more and more on out of town and 
food led shopping experiences. 
These changes are happening 
everywhere and cannot be ignored.

But despite fears over the death of 
the high street, the picture is not 
all bleak. Many town centres are 
becoming more social places, with 
more restaurants, cafés, leisure 
and cultural facilities emerging. 
Shopping has almost become 
secondary to the social experience, 
with retail thriving off the success 
of a town centre as a whole. 
There has also been a big rise in 
convenience stores, mainly as spin 
offs from the bigger supermarkets.

Town centres are also becoming a 
place to live as well as shop, eat, 
drink and play – all without having 
to travel too far. Redundant office 
blocks, department stores and 
factories are becoming trendy 
town centre apartments, while 
on the boundary of towns, more 
family homes are springing up.

St Helens is just about to begin 
its transition to this modern town 
centre age, with the development 
of new central apartments. New 
shops, restaurants, cultural 
and entertainment facilities will 
follow to create a multi-purpose 
town centre that is in keeping 
with its original spirit, while 
meeting the aspirations of local 
people into the 21st Century.

“ …St Helens is just about 
to begin its transition 
to this modern town 
centre age…”

THE  CHANGING  FACE  OF 
TOWN  CENTRES

We want St Helens Town Centre to grow as...

... a quality day and evening hub for family entertainment, shopping, food and drink

... a nationally recognised centre for culture and the arts

... an attractive, flexible public space, suitable for events and for people to spend time in

... an accessible, modern and affordable place to live



St Helens Council has a long-term 
vision for St Helens Town Centre. 
We have set out an ambitious 
strategy for the future and our 
intention to take greater control 
will be the first major step in its 
delivery. Not only do we intend 
to control how our town centre 
is used and what development 
might occur in the future but we 
also intend to invest as a council 
to turn our town centre around. 
This coupled with a strong political 
willingness to bring about change, 
and an excellent track record for 
pulling in inward investment, 
can make all the difference in 
bringing about regeneration. 

There are already a number of 
private investment developments 
taking shape within the town 
centre such as the Linkway West 
development. This will see the 
introduction of a bowling alley, 
to go alongside Costa Coffee 
and tex mex style restaurant, 
Chiquitos. Together with the 

Cineworld cinema complex on the 
Linkway, this forms an exciting 
entertainment offer on the 
south-west boundary of the town 
centre. Further planning will take 
place to improve pedestrian links 
between the town centre and 
Linkway West and the retail parks. 

In addition to this, Luxor Group, a 
property developer, have acquired 
the former Tyrers department 
store and Claughton House, a 
vacant office building, with plans 
to convert both into new, high end, 
modern studios and apartments.

This is likely to attract young 
professional and couples to live 
in town close to shops, leisure 
facilities and transport hubs, and 
will further increase the footfall in 
the town centre. Another business 
success story, which demonstrates 
the improving fortunes of the 
town centre, is the opening of 
OD’s Junior, a children’s designer 
fashionwear store. The new store 
will complement the business’s 
existing men’s and womenswear 
and jewellery store. OD’s Junior is 
set to become one of the leading 
stores for children’s designer 
fashion wear in the UK, and it is 
hoped it will draw more shoppers 
into the town from right across 
the region, due to the quality 
of the products on offer.

TAKING  CONTROL  OF 
OUR  TOWN  CENTRE



Our strategy divides St Helens Town Centre into four distinct quarters, defined by their characteristics, and 
which interlink with each other. Key developments are proposed within all four quarters, as well as general 
improvements across the town centre as a whole.

  Growth Quarter   Primary Shopping 
Quarter

  Civic & Heritage 
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  Education Quarter
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ST HELENS SURROUNDING AREA

01  The World of Glass

02 Bus Station

03  The Theatre Royal

04  The Gamble Building  
and Library

05  St Helens College 
Campus including 
University Centre

06  Beecham’s Building

07  The Sankey Canal

08  St.Helens R.F.C. 
Rugby Stadium

09  Parish Church

10  Lowe House Church

11  St Helens Town Hall

12  Dream

13 Vera Page Park

14  Steve Prescott  
Memorial Bridge

15  St Helens Central  
Rail Station



This quarter is located to the 
west of the town centre. At 
the centre of the quarter is 
St Helens College and University 
Centre, which not only gives this 
quarter its distinct environment, 
but also brings approximately 
8,000 students directly into 
the heart of the town centre. 

Plans for the quarter include;

•  Further development around 
the college courtyard and 
surrounding area into Bridge 
Street and Westfield Street to 
create an enlarged, attractive 
and modern ‘campus’ to this 
part of the town centre

•  Improve links between this 
quarter and adjacent quarters 

and create pedestrian links 
to the entertainment offer at 
Linkway West and shopping at 
Duke Street (towards Asda) 

•  Review of the numerous car 
parks within this quarter, 
especially towards the 
north around the area 
of Birchley Street, which 
offers the potential for 
housing development.

This quarter is located at the 
core of the town centre, and 
is characterised by its three 
large shopping centres and 
St Helens Parish Church. 

Plans for the quarter include;

•  Improvements to the public 
spaces and pedestrian areas

•  Extensive improvements 
to offer a better range of 
leisure, shopping, bars 
and restaurant facilities

•  Maintaining retail as a 
primary function within 
this quarter, although it is 
recognised that it may feature 
within other quarters.

EDUC ATION  QUARTER

SHOPPING  QUARTER



This quarter is located to the 
south of the town centre currently 
enclosed by the A58 Linkway ring 
road to the west and the railway line 
to the east. Lost within this quarter 
is the historic Sankey Canal, the 
Glass Museum and the train station.

 Plans for the quarter include;

•  Potential extensive redevelopment 
to create a new mixed retail and 
leisure facility, improved public  
realm area, the development of 
canal side living and improved 
pedestrian links to the retail parks 
and the Shopping Quarter

•  Potential for the creation of a 
town centre modal interchange 
for train, bus and taxi 

•  Plans to locate a St Helens  
Arts and Culture Centre.

This quarter, located in the 
northern part of the town 
centre, is structured around the 
historic civic and council offices 
of St Helens. It not only includes 
Victoria Square, but also the 
George Street Conservation Area. 
Plans for the quarter include;

•  Potential for Victoria Square  
to become a venue for  
regular, private and publicly 
organised events, festivals, 
markets, etc. to create a civic 
heart within the town, linked 
to retail and leisure facilities 
within the Shopping Quarter

•  Review of possible commercial 
opportunities for St Helens 
Town Hall, due to its impressive 
Victorian interior. Any 
assessment of the future use 
of the town hall would be 
undertaken in conjunction 
with a review of its long 
term function and use of 
surrounding buildings

•  A strategy to encourage digital 
and creative companies to 
locate in the town, preferably 
within the George Street area 
where flexible office space 
can be accommodated, in an 
attractive terraced setting 
close to key transport hubs.

CIVIC  AND  HERITAGE  QUARTER

GROW TH  QUARTER



HOW  THE  TR ANSFORMATION  OF  THE 
TOWN  CENTRE  COULD  LOOK

| ST. HELENS - MASTERPLAN

St Helens_Town Centre Strategy Masterplan Concept View 3: Option A

The computer generated images above are purely illustrative and conceptual. A detailed masterplan will be 
prepared upon a full stakeholder engagement programme.



There are a number of key developments which, if delivered, would be pivotal in 
providing the opportunity to transform St Helens Town Centre;

The redevelopment of Church 
Square has the biggest potential 
to drive change and put St Helens 
Town Centre back on the map. It is 
proposed that major developments 
will take place within the Shopping 
Quarter. Taking control of the 
town centre will mean we will have 
greater say over which shops, 

restaurants, bars and cafés will 
be located here. In keeping with 
the changing face of the British 
high street, independent shops 
would appear alongside well 
known high street brands. More 
family-focused restaurants and 
cafés would feature together with 
a vibrant night time economy 

to attract couples back in to 
town. An improved pedestrian 
walkway will link this area to 
the canal side restaurants 
and bars, as well as linking to 
St Helens Central Station.

E N H A N C E D  S H O P P I N G  A R E A 
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The historic Sankey Canal offers 
a fantastic opportunity for 
redevelopment within the town 
centre. Canals and waterfronts 
are a main feature in some of the 
most desirable towns and cities 
around the world. The canal area 
needs to be opened up, particularly 

around the Growth Quarter, in 
order to present opportunities and 
encourage recreational uses along 
the waterfront. This could take 
the form of bars and restaurants 
at lower levels creating waterside 
drinking and dining, with modern 
canal-side apartments to the 

upper levels. Pedestrian walkways 
and cycle routes would provide 
canal-side recreation and lighting 
and street furniture would further 
improve the area.

C A N A L - S I D E  R EG E N E R AT I O N
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St Helens Town Centre has 
a cultural heart. Recognised 
nationally by the Arts Council 
England for its strong range of arts 
and cultural activities, including 
theatres, heritage attractions, 
libraries and arts and music 
venues. These provide an attractive 
alternative to visit the town centre 
and give the town a competitive 
advantage over nearby towns.

Opportunities exist to bring more 
cultural activities into the heart of 
the borough in the form of a  
St Helens Arts and Culture Centre. 
This centre would ideally sit 
alongside the rejuvenated canal.

To become a place truly 
recognised for being culturally 
centred, we will identify areas 
within the town to display art, 
creativity and innovation. We will 
strengthen links with arts venues 
in neighbouring cities and further 
preserve our industrial heritage 
by creating links within the town 
centre to St Helen’s own iconic  
and internationally significant 
artwork - DREAM.

S T  H E L E N S  A R T S  A N D  CU LT U R E  C E N T R E

There are a number of underused 
and vacant sites located around 
the town centre boundary, 
including Birchley Street car 
park and land surrounding 
St Helens Central Station, which 
are appropriate for housing 
development. Government funding 
could be applied for to develop the 
site around Birchley Street car park 
for family housing, while housing 
developments along the canal and 
on land surrounding St Helens 
Central Station would consist 
of quality, modern, apartments 
to attract young professionals. 

These new residents will further 
increase the footfall in the town 
centre, creating a need for shops 
to service and support new leisure 
and entertainment investment.

R E S I D E N T I A L  O P P O R T U N I T I E S

“Recognised nationally by  
the Arts Council England for its strong 

range of arts and cultural activities”



The borough of St Helens is already 
an exceptionally well connected 
place at the interchange of north-
south and east-west motorway 
and rail links. This connectivity 
attracts business and industry to 
locate in the borough and people 
to live here. It also provides an 
opportunity for far more people 
to visit than currently do today.

This connectivity is improving. 
In 2018, new rail franchise 
arrangements will see St Helens 
Central have direct connectivity 
to Glasgow and destinations in 

the North West as well as faster 
direct routes into Liverpool. In 
addition stations in the borough 
will also have faster direct services 
to Manchester and by 2019 to 
destinations further afield such as 
Leeds, Newcastle and Edinburgh 
and it continues to be our aim to 
have a direct route to Manchester 
from St Helens Town Centre at 
some point in the years ahead. 
This is no easy task, but with 
rail investment being a national 
priority, we want to make sure 
that St Helens benefits from any 
investment made.

In addition, land around the 
existing St Helens Central 
station within the Growth 
Quarter has the opportunity to 
become a modal interchange 
for train, bus and taxi travel.

St Helens Council has a stated 
ambition to bring forward a Youth 
Zone within the borough and our 
plans for the town centre have 
the potential to create such an 
opportunity. But our ambition 
should be more than just a Youth 
Zone. It should be something that 
encapsulates our wider goal of 
raising ambition within the town 
and borough and in how we bring 
back a sense of pride in our place.

It should also include how we in 
St Helens intend to reform our 
wider public services and deliver 
them in a more modern way. We 
are already a leading place in the 
country for how we are reforming 
our services through the work 
of ‘St Helens Cares’, which aims 
to integrate health, care and 
even housing services in a way 
that improves the offer to the 
public, while reducing the cost 
on the public sector as a whole. 
An ‘Ambition Centre’ supporting 
this transition could also be 
part of our town centre plans.

I M P R OV E D  CO N N EC T I V I T Y 

A M B I T I O N  C E N T R E  A N D  YO U T H  Z O N E



There are a number of additional activities and features which are relevant across the 
whole of the town centre and will contribute to transforming the borough into an 
attractive, vibrant and successful place;

ACROSS  THE  TOWN  CENTRE 
AS  A  WHOLE

It is important to create a 
visually attractive town centre 
to increase visitor ‘dwell’ time, 
especially within the public 
realm, or open public spaces. 
These are successfully used in 
many towns and cities and can 
create a relaxing environment for 
residents, town centre workers 
and visitors to enjoy. The focus 
should be on developing a 

network of interesting and fun 
connected spaces and places. In 
line with the celebration of glass 
and our towns rich heritage – 
new materials and light should 
feature strongly in paving, 
seating, lighting and foliage.

Improved wayfinding and signage 
will help residents and visitors 
navigate around the town 

centre and its assets. Attractive 
pedestrian walkways will flow into 
key areas and link up all areas 
of the town centre, enabling 
easy access between the train 
station, the Shopping Quarter 
and the canal, and between 
the rest of the borough and 
the retail and leisure parks on 
the edge of the town centre.

A N  AT T R AC T I V E  P U B L I C  R E A L M  A N D  I M P R OV E D  L I N K S
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There are currently four main 
car parks that serve the town 
centre, but they provide a poor 
first impression, and are largely 
underused. Some of them occupy 
key locations where regeneration 
and fresh development could 
take place, such as Chalon Way.

A separate review of car parks 
needs to be undertaken to 
assess how much will be needed, 
the right location for them and 
the requirement for resident 
parking within the town centre 
if more housing is developed.

A wide range of regular events 
taking place over the year within 
the town centre will bring a rich 
mix of culture, arts and creativity 
for both day and evening 
entertainment, giving people 
a reason to visit. This could be 
focused on the public squares, 
under a proposed new canopy 
to hold artistic events such as 
street theatre, comedy, choir 
performances, music or dancing. 
Activities to celebrate the historical 
heritage of the town could be 
offered to schools and families.

2018 will see the 150th anniversary 
of the borough of St Helens. To 
mark the anniversary, the town 
and the wider borough, will 
celebrate with an annual events 
programme, showcasing the theme 
of light. This will recognise the 
borough’s industrial heritage in 
coal, glass and pharmaceuticals, 
and represent a bright new future 
for St Helens. Arts Council England 
recently awarded the Heart of 
Glass an award of £485,000 to 
celebrate the 150th birthday by 
developing a set of ambitious 
productions exploring the history 
and heritage of St Helens women.

In addition to the 150th 
anniversary, 2018 will also mark the 
70th anniversary of the twinning 
with the city of Stuttgart, Germany. 

The town centre can also 
contribute and link to the 
considerable assets and wider 
events calendar which the  
borough already has. We have 
world class horse racing and 
music events at Haydock Park 
Race Course, Super League and 
World Cup Rugby League at 
St.Helens R.F.C.’s Totally Wicked 
Stadium, and Dream - the 
beautiful, 20m tall sculpture that is 
internationally renowned.

A  VA R I E D  A N N UA L  E V E N T S  P R O G R A M M E

R E V I E W I N G  O U R  C A R  PA R K S

“2018 will see the 150th 
anniversary of the borough 

of St Helens. To mark the 
anniversary, the town and 

the wider borough, will 
celebrate with an annual 

events programme”



St Helens glass, coal and 
pharmaceutical heritage should 
be embraced. They give the 
borough its identity and provide 
a source of civic pride for local 
people. Globally recognisable 
names such as Beecham, Gamble, 
Smurfit and Pilkington, and what 
those names represent, could be 
incorporated in to the design of 
the town centre. This could be 
through wayfinding and signage, 
by specifically commissioned art 
installations and through the use 
of glass canopies under which food 
markets or pop-up music venues 
or street theatre could be hosted. 
Innovative approaches could be 

made to street lighting and in 
the lighting up of key buildings 
and spaces, or in new street 
treatments incorporating glass. 
New or future buildings could 
be designed with the heritage 
of glass and light in mind.

To announce that it is changing, 
a new ‘place’ brand identity 
and narrative has been created 
for St Helens; From Industry to 
Ingenuity. Local people, businesses 
and partners worked together with 
the council to develop an identity 
and narrative which symbolises 
our heritage while recognising the 
changing face of the town centre 

and the borough. The branding 
will be used on hoardings and 
buildings undergoing change 
to show our plans for the town 
centre and signal that investment 
and development are underway.

A  H E R I TAG E  O F  G L A S S  A N D  L I G H T
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Key to the success and delivery of our town centre strategy is ‘how’ we deliver the vision 
and meet the plans set out below. The town centre strategy is a 10-year vision.

HOW  WE  WILL  D ELIVER

20
24 Ongoing development

20
22 Shopping Quarter, Canal-side regeneration.

Ambition Centre & Youth Zone

20
20 St Helens Arts and Culture Centre, BID, 

Improved links with DREAM

20
18 Celebration Programme, Public Realm, 

Wayfinding & signage, Victoria Square

St Helens has received national 
recognition for how we are looking 
to reform public services and 
integrate health and social care in 
a way that improves those services 
for the people of the borough. Our 
approach also sees the fundamental 
role that arts and culture might 
play as well as the importance of 
housing as a key determinant in 
people’s quality of life. 

Few places anywhere in the UK are 
as advanced in their thinking as we 
are in St Helens.

This work cannot be disconnected 
from our town centre approach. 
Our town centre will need to be 
a place where services are better 
delivered and where there is a 
public sector ‘hub’ so that the 
public can access the services 

they require. Our plan will include 
co-location of services where we 
can, thereby increasing the footfall 
within the town centre.

R E FO R M I N G  P U B L I C  S E R V I C E S

As part of the approach to develop 
and promote the borough, it is 
proposed that businesses could 
create a Business Improvement 
District (BID). A levy is charged 
on businesses within the BID 
and this generates an income 
stream that could be used to fund 
event programmes, festivals, art 
installations and street theatre. 

The BID would also play an 
important role in engaging 
more businesses into 
developing and promoting 
St Helens, and bring life to the 
borough’s new brand identity; 
From Industry to Ingenuity.

S U P P O R T I N G  TO W N  C E N T R E  B U S I N E S S E S





You can find out more about our plans to transform St Helens Town Centre online at: 
www.investinsthelens.com/towncentre 

Information can also be viewed at:

Planning Reception, 
Town Hall, Victoria Square, 
St Helens WA10 1HP

Our ambitious strategy sets out the direction and vision for the town centre and brings 
together proposals and suggestions to help it transform. 

However, we can’t do this alone and we want to hear the views of residents, businesses 
and our partners about our long term plans for the future.

We want to engage with local people on our strategy for St Helens Town Centre and 
welcome your comments and feedback on our plans. You can tell us by;

 Emailing us at hello@investinsthelens.com

 Alternatively, you can write to us at, Freepost: YOUR VIEWS

The closing date to receive comments and feedback is Friday 13th October 2017.

We will continue to keep you informed of our progression to transform  
St Helens Town Centre.

GET  INVOLVED

TELL  US  WHAT  YOU  THINK


